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* Latin Character Set here refers 
to a full upper- and lower-case, 
figures, and basic punctuation.  

† Text typefaces provide more 
opportunities for learning 
about optical issues in typeface 
design, and visual perception. 
However, should you choose to 
do a display typeface, or a single 
case typeface, you will need to 
supplement the character set. 
Please refer to instructor.

 
N.B. Graduate Students  
will be required to go beyond 
this basic set, and additionally 
develop one of the following: 

a) small caps+ old style figures

b) an italic

c) a bold

d) extended language support 
through diacritical marks and 
non-latin glyphs

Extra marks will be awarded to 
those students who go beyond 
the basic requirement, so long as 
the standard of this basic set is 
sufficient. 

Make sure to restrict your 
endeavors to the required set, 
before moving on to expanding.

Logotype (a) as prototype (b)

This is a two-part project. Starting with the development of  
a logotype, you will extrapolate from this model to create a 
text† typeface covering the basic Latin character set*. This 
project emphasizes the difference between ‘a collection of 
lovely letters’ vs. ‘a lovely collection of letters’, a central con-
cept in typeface design.

Learning outcomes: 
• You will develop your ability to create a balance between 

personality and usability from the micro in the individual 
letter to the macro, across the entirety of the typeface.

• You will learn about the influence of technology and use on 
the development of typefaces, through the context-specific 
choices a type designer makes for different settings.

• You will learn about systems-thinking, building an identity 
system around letterform design and shape.

• You will expand your knowledge of user experience design, 
considering two kinds of user, the graphic designer using 
your typeface, and the reader reading your typeface.

 Logotype (a) steps: 

1 Starting with a fictitious brief, pick a name for your  
organization or brand, and then create a logotype.  
Identify the core communication values of the brand,  
as abstract concepts.

2 Collect examples of typefaces that could be seen to hold 
some of these characteristics and identify what it is about 
them that communicates this theme with a view to creat-
ing a catalogue of shapes or details that can form a basis 
for their logotype.

3 Sketch the letterforms and word in iteration until a  
good balance between the letterforms and wordshape  
is established.

4 Digitize and clean up the logotype 

Submission Requirements Logotype (A):
Logotype should be shown in a document outlining the key 
features of the shapes, real-world mockups and submitted as 
both pdf and printed for review. 

Readings for (A):
Lettering & Type pp. 57-59 and p.97



 prototype (b) steps: 

1 Define the uses of an accompanying typeface: screen/
print, long-reading/display only, and construct some 
guidelines on adapting the letterforms you have, in 
consideration of the use requirements to create a  
separate but related typeface. (will be discussed in class)

2 By hand or digitally, sketch out the basic shapes of the 
word adhesion and the uppercase letters HODSTEA and 
begin the process of iteration to develop, refine, review, 
adding characters as the shapes develop.

3 As you progress through the shape relationships, further 
instructions will be given in class in the form of lectures 
and discussions.

Submission Requirements Prototype (B):
Open Type Font file and PDF proof to Dropbox. Printed proof 
for review. Proof should show the logotype in use alongside the 
typeface and demonstrate the typeface in a real-world context 
(you will be given instructions on proofing and templates for 
proofing in class)

Readings for (B):
Peter Bil’ak, We don’t need new fonts 

David Jonathan Ross & Cyrus Highsmith,  
Don’t design Webfonts




